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Rapidly Expanding Internet Advertising Expenditures

Advertising Expenditures in Japan by Medium
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Source: 2005 Advertising Expenditures in Japan
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Strong Ongoing Growth Forecast for Internet Advertising

Forecast Changes in the Internet and Mobile Advertising Markets

(Billions of yen)
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Mobile advertising 44.0 55.4 66.6 77.5
E-mail advertising 13.1 14.0 14.6 15.0
Contextual advertising 25 45 8.0 13.9
Search advertising 75.4 92.7 110.6 129.2
Il Web advertising 207 1 247.7 288.8 330.4

Source: Dentsu Communication Institute (July 2005)
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Internet Moves into Second Media Position, behind Television

Amount of Media Contact at Home ( Minutes/Day ) From AIDMA to AISAS®
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Internet Expands Ad Business Domain

Advertising Business Expansion and Issues Facing the Dentsu Group
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Propose to leading clients
Dentsu’s own cross-media
options that use the Internet

Propose solutions to mid-
sized clients

Take advantage of new
advertising opportunities
afforded by the Internet

Create operating structure to
make micro-media more
efficient and effective
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New Revenue Opportunities from Partnerships with Excellent
Companies

Dentsu Group Structure in Interactive Business (Subsidiaries, Affiliates, Investees)
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The Dentsu Group’s Growing Interactive Business

Dentsu Group Net Sales from Interactive Business

(Billions of yen)
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Note: These figures are simple totals of net sales from external customers of Group companies.
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The Dentsu Group’s Interactive Business to Generate
High Added Value

Dentsu Group’s Interactive Business Service Structure
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Internet Expansion Driving Changes in Ad Business Structure

Flow of Activity in the Internet Media Business
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